
SEO AND YOU
THE TIME IS NOW!





Definitions

•DIGITAL MARKETING – Everything Online
•SEO – Search Engine Optimization
•Web 2.0- Online Directory Listing
•SMM – Social Media Marketing
•GMB –Google MY Business
•GG –Google Guarentee
•CTR – Click Through Rate



March 2020 COVID LOCKDOWN

•March 2020 The World Shutdown

•3 Stimulus packages & PPT Loans

• Increase in Search Engine and Social 
Media Searches

• Increase in Ecommerce Purchases











Global Increase of Social Media Use

•Over 4.62 billion people across the world use 
social media
•Social media has grown at a compound annual 
growth rate of 12% since 2012
• In 2021, social media usage grew at an average 
rate of 13.5 new users every single second
•Nearly 75% of the world’s population aged 13+ 
uses social media



Global Increase of Social Media Use

•Over 93% of regular internet users log into 
social media
•72% of Americans use social media
•Worldwide, people spend an average of 2 hours 
and 27 minutes per day on social media
• In 2021, people increased their time spent on 
social media by 2 minutes compared to 2020



Global Increase of Social Media Use



Global Increase of Social Media Use



Paid Ads



SPEND…SPEND…SPEND!!!







Video Ads





YouTube

• Out of all the social networking channels, people spend 
the most time hanging out on YouTube

• 81% of Americans use YouTube
• 36% of American adults say that they visit YouTube 

several times a day
• 99% of YouTube users are regularly checking another 

platform



Global Increase of Social Media Use



Local Search





Searching Google



Google: {Product} Near Me



GMB

•91% of people read Google My Business 
reviews prior to contacting a local business.
• 51% of Google My Business profiles receive 
more than 1,000 views per month.
•60% of interactions on Google My Business 
are a website click.
•45% of businesses receive appointment 
requests through Google My Business.



GMB

•91% of a local businesses weekday calls can be 
attributed to their Google My Business page.
• 66% of Google users contacted a business 
based on its Google business profile.
•Negative Google reviews impact 45% of local 
consumers contacting a business.



Local Search



Local Search



Local Search



DIGITAL MARKETING 2022 ONWARD



Evaluate Your Industry
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Evaluate Your Industry

Evaluate

High

SEO/SMM

Paid Ads

Low SEO/SMM



DIGITAL MARKETING 2022 ONWARD

• Evaluate Your Industry (Low vs. High)

• Consider SEO First as a Foundation (Website, GMB, Web 2.0)
• Core Vital for Off page authority

• Add Direct Marketing Options for Additional Revenue or High 
Competition Areas
• Video Ads

• Social Media Ads

• Google Ads

• Google Guarentee (If Applicable) 

• Email (Newsletter)

• Use Web 2.0

• FUTURE TECH (IOT)



Questions
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