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March 2020 COVID LOCKDOWN

*March 2020 The World Shutdown
3 Stimulus packages & PPT Loans

*Increase in Search Engine and Social
Media Searches

e Increase in Ecommerce Purchases



GLOBAL DIGITAL GROWTH

THE YEAR-ON-YEAR CHANGE IN ESSENTIAL INDICATORS OF DIGITAL ADOPTION

TOTAL UNIQUE MOBILE INTERNET ACTIVE SOCIAL
POPULATION PHONE USERS USERS MEDIA USERS

+1.1% +2.4% +8.2% +10.5%

JUL 2020 vs. JUL 2019 JUL 2020 vs. JUL 2019 JUL 2020 vs. JUL 2019 JUL 2020 vs. JUL 2019
+81 MILLION +121 MILLION +346 MILLION +376 MILLION

SOURCES: KEPIOS ANALYSIS; UNITED NATIONS; LOCAL GOVERNMENT BODIES; GSMA INTELLIGENCE: ITU; GLOBALWEBINDEX: EUROSTAT; CNNIC: APII; SOCIAL MEDIA PLATFORMS' we °
SELF-SERVICE ADVERTISING TOOLS; SOCIAL MEDIA COMPANIES” ANNOUNCEMENTS AND EARNINGS REPORTS; MEDIASCOPE; CAFEBAZAAR (ALL LATEST AVAILABLE DATA IN JULY 2020) are, HOOtS“'te“
© COMPARABILITY ADVISORY: SOURCE AND BASE CHANGES. DATA MAY NOT BE DIRECTLY COMPARABLE TO PREVIOUS REPORTS social



OVERVIEW OF SOCIAL MEDIA USE o

HEADLINES FOR SOCIAL MEDIA ADOPTION AND USE [NOTE USERS MAY NOT REPRESENT UNIGQUE INDIVIDUALS)

CLOMAL OVER YW
NUMBER OF SOCIAL QUARTER-ON-GQUARTER YEAR-ON-YEAR CHANGE AVERAGE DAILY TIME SFENT AVERAGE NUMBER OF SOCIAL
MEDIA USERS CHANGE IN SOCIAL MEDIA USERS IN SOCIAL MEDIA USERS USING SOCIAL MEDIA PLATFORMS USED EACH MONTH

4.62 +1.7% +10.1% 2H 27M

BILLION +77 MILLON +424 MILLION +1.4% (+2M)
SOCIAL MEDIA USERS SOCIAL MEDIA USERS SOCIAL MEDIA USERS FEMALE SOCIAL MEDIA USERS MALE SOCIAL MEDIA USERS
vs. TOTAL POPULATION vs. POPULATION AGE 13+ vs. TOTAL INTERNET USERS vs. TOTAL SOCIALMEDIAUSERS  va TOTAL SOCIAL MEDIA USERS

58.4% 74.8% 93.4% 46.1% 53.9%

SOURCES. : ) : : 1» ! AL MU PSP N WA TR TIVE TPENT M UD AVER ACE NunvEER OF we
RANCRMSE W 4235 3 AW OO R0 M ' NOTR: s = ol : ADvYHORY N METIA Sl L !

° APCRMS 3080 27 38 W Cote Fo MR DFTACS WOW AVEIACE PATICAMS AU I GLCE (408 FOR VLT UBE ABVIOR Xk WEDIA USEES k! DT IVRSIST LN are. _ ® Hootsuite'
4 O | ANDE e ¥ 1 '



USE OF SOCIAL MEDIA FOR BRAND RESEARCH

PERCENTAGE OF INTERNET USERS WHO USE SOCIAL MEDIA WHEN THEY'RE LOOKING FOR MORE INFORMATION ABOUT BRANDS

50%
45% 46% : B FEMALE
43%
4% 41% MALE
35%
33%
28% 28%
(' global
ial web
1a index
16 - 24 25 34 35 - 44 45 - 54 55_ 64
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD
° SOURCE: GLOBAIWEBINDEX (Q1 2020). FIGURES REPRESENT THE FINDINGS OF A BROAD SURVEY OF INTERNET USERS AGED 16 TO 64. SEE GLOBALWEBINDEX.COM FOR MORE DETAILS. are I ‘ Hootsu‘tE®
socia



Facebook Page followers (©)

4,674

Age & gender @

18-24 25-34

Top cities
Arlington, TX
Kennedale, TX

Fort Worth, TX

35-44

B women
Ti4%

10.6%

Mansfieid, TX
. 796

Burieson, TX
I 3%

Rendon, TX
N 1.3%

Grand Prairie, TX
. 1.2%
Dallas, TX

B 0.9%
Midlothian, TX
B 0.8%

Granbury, TX
B 0.6%

B ven

28.6%

45-34

55-64

Reach
Post reach ()

32.6K yanx

Total from last 90 days vs 90 days prior

40K
30K
20K

10K

90 days prior

Last 90 days

Engagement

Post reactions, comments and shares G)

10.2K + 127

Total from last 80 days vs 90 days prior

10K
8K
6K
4K
2K
0

90 days prior Last 20 days

Median post reach per media type @
For posts created in the last 80 days

Images

= W 903

Text

i 783
Links

= W 776

Videos
4 | 516

Audio
|0

Median post reactions, comments and

shares per media type

For posts created in the last 90 days

Images
=

Videos

]
4
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Global Increase of Social Media Use

* Over 4.62 billion people across the world use
social media

e Social media has grown at a compound annual
growth rate of 12% since 2012

In , social media usage grew at an average
rate of 13.5 new users every single second

* Nearly 75% of the world’s population aged 13+
uses social media



Global Increase of Social Media Use

* Over 93% of regular internet users log into
social media

use social media

 Worldwide, people spend an average of 2 hours
and 27 minutes per day on social media

 In 2021, people increased their time spent on
social media by 2 minutes compared to 2020



LINKEDIN BY THE NUMBERS

LINKEDIN IS THE #1 CHANNEL LINKEDIN DRIVES MORE SOCial Media platforms US Adults Currently Use’

TO DISTRIBUTE CONTENT TRAFFIC TO B2B BLOGS & SITES M h 2021

B2B marketers who use 90% of social traffic was driven arC

various social media sites by the big three networks, with half 0

to distribute content: of it coming from LinkedIn. /0 Of respondents

Facebook 68%

Instagram 1%

LinkedIn 25%

LINKEDIN CONSIDERED MOST EFFECTIVE FOR B2B LEAD GEN
80% of social media B2B leads come from Linkedin.

Snapchat 239,
m 80.33% p 3 v
£ | 12.73% ) .
K 6.73% Twitter 22%

m | 0.21% TikTok 20%

EXECUTIVES RATE LINKEDIN HIGH ON VALUE GAINED
FROM THEIR SOCIAL MARKETING INITIATIVES
LinkedIn is the number one choice for professionally relevant content.

2% Clubhouse

16%

LinkedIn

Online News Sites

Twitter el | Source: Axios and SurveyMonkey as cited in SurveyMonkey company blog, March 11, 2021

Facebook

264478 eMarketer | Insiderintelligence.com

Google+ |



WEEKLY ONLINE SHOPPING ACTIVITIES AL

PERCENTAGE OF INTERNET LISERS AGED 1670 64 WHO ENGAGE IN SELECTED ECOMMERCE ACTIVITIES EACH WEEK

SLOLAL OVERVIEW
PURCHASED A PRODUCT ORDERED GROCERIES BOUGHT A SECOND-HAND USED AN ONUNE PRICE USED A BUY NOW,
OR SERVICE ONUNE VIA AN ONLUNE STORE ITEM VIA AN ONLINE STORE COMPARISON SERVICE PAY LATER SERVICE

58.4% 283% 14.4% 24.6% 17.8%

Q - co om0 o4t are. ¥ Hootsuite






SPEND...SPEND...SPEND!!!

Number of active advertisers on Facebook from 1st quarter 2016 to 3rd quarter 2020
(in mMmillions)
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Source Additional Information:
Facebook Worldwide:; Facebook: @1 2016 to Q3 2020

o Statista 2022



marketing
e.- Charts

CMOs' Use of Social Media During COVID-19

"For what purposes has your firm used social media during the pandemic?”

Brand awareness and brand-building || NNNEEEEEEE 84.2%
Retaining current customers [ 54.3%
Acquiring new customers _ 51.1%
Brand promotions _ 48.4%
Introducing new products and services RN 45.1%

Improving customer service [N 39.1%

Improving employee engagement [N 38.0%

Marketing research NG 22.3%

Identifying new customer groups we currently don't target [N 17.4%

Identifying new product and service opportunities [N 15.2%

Improving current products or services - 8.7%
Published on MarketingCharts.com in June 2020 | Data Source: The CMO Survey

Based on a May 2020 survey of 274 top marketers at for-profit US companies



US Triopoly Digital Ad Revenue Share, by Company,
2019 & 2020
%6 of total digital ad spending

Other Google
31.6%
Facebook™
23 6%
Amaz Amazon
7.8% 2019 10.3% 2020

Note: inciudes advertising that appears on desktop and laptop computers as well as mobile
phones, tablets, and other internet-connected devices, and includes all the various formats
of advertising on those platforms; net ad revenues after companies pay traffic acquisition
costs (TAC) to partner sites; *includes Instagram ad revenues

Source: eMarketer, March 2021

264798 eMarketer | Insiderintelligence.com




U.S. digital video ad market s

3.0 3.7 _

e | [ ] [ - ______________________
2016 2017 2018 2018 2020 20212 02



Average hours of online

video watched per week

o8| 105
o0l 14
o0 16
o2t 0| s
o022 |

Q{jwymwl Source: State of Video Marketing Survey 2022
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Local Search




Global Search Engine Market Share as of February 2021

(all platforms)

100
92.05%
75
50
25
2.69% 1.47% 1.33% 0.65% 0.64%
D [ ]

Google bing Yahoo! Baidu Yandex DuckDuckGo




Searching Google

What digital marketing channel has the highest ROl for your website?

Organic Search 499

Paid Search

Social Media

: PASSIVE
Designed by Frcrncrs




Google: {Product} Near Me

8% 0% 2% 86%

of local mobile MrcthanSO%of f nsumers say ople look up

searches result in rch is their th lcati of
an in-store serch result ﬂrsthi to find busine
purchase store visit information on Google Maps

local merchants



GMB

* 91% of people Google My Business
reviews prior to contacting a local business.

« 51% of Google My Business profiles receive

* 60% of interactions on Google My Business
are a

* 45% of businesses
through Google My Business.



GMB

*91% of a local businesses can be
attributed to their Google My Business page.
* 66% of Google users a business

based on its Google business profile.

Google reviews impact 45% of local
consumers contacting a business.



n State of Local SEO at a Glance

companies paying Google for online advertising T
consumars whao use Google My Business {GMEB) to find business addresses _ Ha9%

marketers who belleve SEQ tools are keeping up with local marketing changes  [[1NNENGNGNGGEGEGEGEEEGEGEGEGEEEEE (0

marketers who say that Google s becoming the homepage for lecal businesse= [N '

marketers who agree that local SEQ is important to business _ 359%

Google's Local SEO Ranking Factors

| IFRiasl vivepaar LaEnil, 10 liga sl diviaar Laisl )

5.6 6.1 6.4 6.5 7.4

consistency vyl sl aclcress peroximifity of searcher g e Cheap e
af cltatlons I thee city of seaarch to tha place of businass R bavvs Py Buislivass

E Activities enterprise marketers would like to devote resources to —

13.9% 13.2% 13.2%

loesl eontent an=slte bl linlke technical analyziz of whebinlte
mlnul-m-lnr develaprment aptimization Building ranking / traffc / convarsions desigr

11.1% 10.4%




@ Design a site like this with WordPrass.com

Business name: techxperts.guru

Email: help@techxperts.guru

Phone Number: 8173309865

Google Map Embed in
Lenton Mckinney g p
: :
= |top web 2.0 sites with
— g 4
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Evaluate Your Industry

sprinkler repair near me U ; ;
Go gle p p X4y @Q |]e bail bonds in fort worth X & @ Q
Q Al Maps | hoppin Videos i Mor Tool
A O Mep & Images. ¢ Shopping. (] Video i S QA Q Maps [@Images [ News ) Shopping i More Tools
About 20,600,000 results (0.54 seconds)
o resuits (094 seconds) About 1,860,000 results (0.38 seconds)
Results for T t County, TX - Choo ea .
AL 0N, Tl Gounty, sea Results for Fort Worth, TX - Choose area
Ads - Lawn Care Providers | Kennedale Businesses : Rating v || FHours:w
Sprinkler Repair of Texas Simplicity Irrigation H20 Sprinkler Systems A-EZ Out Bail Bonds Fort Worth % 8 Dalfordst | & ® Dalford St
€ GOOGLE GUARANTEED & GOOGLE GUARANTEED  GOOGLE GUARANTEED 7 % ® Erieriae 9 > g ® r1
43 (477) - Bail bonds service % ruteria Cano 3 & g
47 (67) 43 (6) 46 (106) Wit dbp > . ® -3 Bova 2 3 Ly
45 years in business 7 years in business 38 years in business 5+ years in business - 233 N Judkins St - (817) 87 Lillan st s |3\ 5
Open 24/7 Open 24/ Closed now Closed - Opens 6AM Website  Directions Dals: O Prime Smoke Shop 3
" ” y nic,at River. Easl° § & Walmart Superc
@ 'Very good highly recommend Embrey P Murphy St 2
-> More lawn care providers in Kennedale . ] =il e Big Bubba's Bail Bonds
Big Bubba's Bail Bonds - Tarrant County Riverside Park The Post at River East - Tarrant County
i ificl inkl R ikl s 44 (612) - Bail bonds service ® 0 5 SCENIGHBLUER 7;\’\ o
& 3 b % S
Ad - https://www.pacificlawnsprinklers.com/service/sprinklers & 7+ years in business - 3121 Race St - (817) 625-60 ,/e el (£ \39“\2 e -\w°°§;\“
Sprinkler Repair Near Me - Sprinkler Service in Ft. Worth Open 24 hours Website  Directions 3 i KiStefing g’ 5

We Offer Lawn Sprinkler Service Visits To Keep Your Grass, Flowers and Shrubs... Onsite services - Online appointments

3 o
thwest International ‘2 o g%“‘\‘ Taco Casa @ (=)
Sprinkler Repairs - Local Sprinkler Install - Special Promotions - View Our Gallery

:ks Fort Worth Sweeney Hardwoods

Q 328 W N Woody Rd, Azle, TX - Open today - Open 24 hours v AA Best Bail Bonds o Pittsba P A-EZ Out Bail
4 3 :: o - T Bonds FortWorth
43 (425) - Bail bonds service © Q \ 5 Aifport Fwy, Conway St
377
o ; g ; 7+ years in business - 2501 Airport Fwy - (817) 83 Hetras
Ad - http://www.grandprairiesprinklerrepair.com/sprinkler/repair e is) ! Wy={819) (@ oA”S“Edm of DFW
i § 1 : ; Open 24 hours Website  Directions Rosdat )
Grand Prairie Sprinkler Repair - Is The Best Sprinkler Service @ "cheapest | found and got the ball rolling T o
Grand Prairie Sprinkler Repair. We Can Help. Call Now. Same Day Service. Flat Rate Pricing. promptly.” Bt v iR - E
5 @k\‘\ o -
> 2

More businesses -

Ad - hitps://www.powellandsons.com/ Keyboard shortouts  Map data €2023 Google | Terms of Use

Powell & Sons Kennedale - Cheap Sprinkler Repair

Get Sprinkler Repair From Trusted Local Professionals. Get an Estimate Today. Are You In... People o
Businesses : Rating ~ Hours ~ How do | bail someone out of jail in Tarrant County? v
Repair Masters Sprinkler Repair, LLC 9 Springsjrark s — =: How much does a bail bondsman charge in Texas? v
?oi years in bui.z;:; L;va::ﬂoe:,ﬁe; S?;:?ﬁd“ ® 4 s The Park e How do you bail someone out of jail without money in Texas? v
i B e S > " Lo, :20] Alley Cats Enlerlainmemo at Arlington



Evaluate Your Industry

Repair Masters Sprinkler Repair, LLC 9 s O / e
49 275) - Lawn sprinkler system cont...
10+ years in b (nevs MV nsfield, TX 33817)473 ® o The park -
+ years in busi - Mansfield, - S 3 P
y = s @ Alley Cats Enterlammemv at Aflington
Closed - Opens 8AM Website  Directions PUS sy L o
@ 'Very personal and professional service." Sheri:Capehart
9 Nature
ForestHill Preserve Cravens Park

Lee Sprinkler, Drainage and Foundation Pre... Lee Sprinkier Drainage S Stovall Park

47 (162) - Lawn care service and Foundation:..
50+ years in business - Kennedale, TX - (817) 277-. @ o
Closed - Opens 8AM Website  Directions
@ 'System inspection and repair was done very ; N
well

Repair Masters
Anchor Irrigation Sprinkler Repair, LLC
5.0 (34) - Lawn sprinkler system contractor
3+ years in business - (817) 296-1538 @
Closed - Opens 8AM Website
@ 'Zach also made recommendations on setting times for

sprinklers.”

+

Rendon °
More businesses -

https://www.yelp.com » Fort Worth, TX » Home Services
Top 10 Best Lawn Sprinkler Repair in Fort Worth, TX - Yelp

Best lawn sprinkler repair near me in Fort Worth, Texas - Thrive Outdoor Solutions - Free price
estimates from local Irrigation Companies - 4L Irrigation Repair.

People also ask

How much does it cost to replace a valve on a sprinkler system? )
How much does it cost to fix a leaking sprinkler valve? v
How much does it cost to replace a sprinkler nozzle? v

What to do if a sprinkler zone is not working? ™

fan H
Keyboard shortcuts~ Map data ©2023  Terms of Use

How does a walk through bond work? v

Feedback

https://davidgallagherbailbond.com
David Gallagher Bail Bonds: Tarrant County Bail Bonds

David Gallagher Bail Bonds is your local 24hr Fort Worth Bail Bond company. Our
bail bond service is here for all of Tarrant County and fort worth tx.
Contact - Bail Bonds - Services - Blog

https://www.bailbondsdfw.com » locations » fort-worth

Big Bubba's Bail Bonds Fort Worth TX
BIG BUBBA'S BAIL BONDS ; Fort Worth. 3121 Race St. Fort Worth, TX 76111; (817) 625-
6000 ; Denton. 1512 E. McKinney St. Suite 204. Denton, TX 76209; (940) 380-1981

How Much Does It Cost For A Bail Bond Service? v

What Is A Bail Bond? W

https://www.ronnielongbailbonds.com

Ronnie D. Long Bail Bonds | Bail Bondsman | Fort Worth, TX

Locally and family owned Ronnie D. Long Bail Bonds has been helping individuals and families
in Tarrant County, TX and Fort Worth, TX with the bail bonds they ...

Service Request - Contact - Bail Bonds - Reviews

https://bestbailbondsfortworth.com
Fort Worth Bail Bonds

If you need a bail bond in Fort Worth or anywhere in Texas, call 817-831-3700. Dallas Bail
Bonds. Fort Worth Bail Bonds - AA Best Bail Bonds

https:/fibertybailbond.net > 24hr-bail-bond-forth-worth
24hr Fort Worth Bail Bond | Quick Jail Release ForT WoRTH

Liberty Bail Bonds is located in Haltom City. TX, but provides Fort Worth and Tarrant
County services. No matter where you are under police detention, we will

https://faezoutbailbonds.com > bail-bond-offices > fori-... 3 k



Age of pages, ranking in Google Top 10 results

7 of pages:
80%

60%

40%

20%

0%
3 years old or more 2 years old 1 year old
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Google CTR per ranking

15.7%

171.0%
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Advertising revenue in billion U.S. doliars
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DIGITAL MARKETING 2022 ONWARD

« Evaluate Your Industry (Low vs. High)

» Consider SEO First as a Foundation (Website, GMB, Web 2.0)
» Core Vital for Off page authority

» Add Direct Marketing Options for Additional Revenue or High
Competition Areas

» Video Ads

» Social Media Ads

» Google Ads

» Google Guarentee (If Applicable)
* Email (Newsletter)

» Use Web 2.0

« FUTURE TECH (I0T)
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